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I’m so glad that you’re joining us for Utah’s 2018 Book Marketing Symposium! 
We’ve been planning this event for over a year now and it’s exciting to see it come to 
fruition. With so many of you here in the Symposium’s fi rst year, we’re thrilled!

To be honest, the genesis of the Book Marketing Symposium was a selfi sh one—I 
wanted to and needed to know more about book marketing. You bet that writing a 
book has its own challenges, but I’ve found book marketing even more challenging. 
I’ve got these stories out there and a handful of people are picking them up now and 
again, but not nearly what I’d like. Sure, your story has to cut the mustard (I’m a great 
writer...trust me) but it takes more than that to get your books in front of readers. It 
takes timing, location, presence, branding, consistency, and a bunch of other things, 
with which I needed a lot of help. So I sat down with a bunch of writerly folks and 
said, “Hey, what do you think about organizing a book marketing event?” Th ey 
were like, “Yeah, let’s do it!” So that’s why we have the Utah’s 2018 Book Marketing 
Symposium. And that’s why I’m here, because I need the help.

To those writerly folks who said “Yeah, let’s do it!,” I say, “What were you thinking?” 
Just kidding. But I do say “THANK YOU!” (yeah, big letters). You took a risk on 
an obscure guy (who thinks he’s funny) and helped make this happen. Also a huge 
thank you goes to our volunteers, especially to Jerald and to Jenna—we couldn’t have 
done this without you.

And we could never forget to thank you, the attendees. Th ank you for registering! 
Th ank you for coming! We hope you enjoy the Symposium!

James D. Beers
Committee Guy

WELCOME!
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Eleven presenters have put together data- and advice-packed presentations for the 
Symposium. You’ll learn topics from email marketing to the science of a good book 
cover and from promoting yourself on Amazon to the ins and outs of launching a 
book.

 Presentations will be held in rooms A, B, and C. Th ere is a presentation schedule and 
a fl oor plan of the Viridian Event Center on page 8 in this program. Presenter bios 
begin on page 6 and descriptions of the presentations begin on page 12.

Presentations

Vendor Tables
Vendor tables are located along the pre-function area outside of rooms A, B, and C 
and in the lobby. Th e Vendor area will be open for the duration of the symposium 
and will be open to the public. 

We have some great spreads in the Vendor area! It features authors, writing 
organizations, book cover design services, editing services, marketing services, and 
more. Additionally, each vendor is equipped with a special marker to check off  your 
program for entry in a prize raffl  e. So be sure to check it out!

Feedback Forms
We’d like to continue Utah’s Book Marketing Symposium and make it an annual 
event. But we want to make sure it’s always improving from year to year. For that we 
need your feedback. 

Th ere are a few ways to provide feedback. You can email us any comments directly 
via our info.ubmc@gmail.com email address or through the Contact Us form on 
the www.ubmcon.com website. Or you can fi ll out a paper form available at the 
Registration Desk here at the Symposium. 

Th e advantage of fi lling out a form here is we’ll enter your name in a raffl  e for amazing 
prizes. Th e forms are anonymous entry (unless you’d like to leave your name). Please 
only enter one paper feedback form for the Symposium.

Paper forms:
When you fi ll out a paper feedback form and turn it into the Registration Desk, one 
of our volunteers will give you a raffl  e code. Hang onto this code! Th e raffl  e prizes 
are amazing! Th ere is a space on the back inside cover of this program where you can 
place your raffl  e code for safe keeping. 

What we’d like to see:
We’ve learned a lot from planning the Symposium this year and there are some 
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things we’d like to improve or change. Here are some of the bigger ones:

 - Hold the symposium on a Saturday
 - Have a full-day symposium, morning until evening (e.g., 9 am to 7 pm)
  with a break for meals
 - Revise the Book Cover Contest and advertise earlier and broader

Please let us know what you think!

Raffles
We have two main raffl  es at the Symposium, the feedback raffl  e and the vendor table 
raffl  e. Anyone can participate in the raffl  es, you just have to follow the steps to enter.

As noted above, you’ll receive a raffl  e code when you fi ll out and submit a paper 
feedback form. Keep your raffl  e code on the inside back page of the program.
To enter the vendor table raffl  e you’ll need to visit every vendor table and obtain a 
mark from the vendors. It’s up to the vendors on what you’ll have to do to receive a 
mark, but at least take the time to see what the vendors are marketing. 

On the inside back page of the program there is a place where the marks will be 
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collected. Show your marked page to the Registration Desk and one of our volunteers 
will provide you with another raffl  e code.

You have until 7:30 pm to enter the raffl  es. Winners will be announced during the 
Symposium Outro.

UBMC Book Cover Contest
A book cover contest was held in conjunction with the Symposium. Th e contest was 
expressly about the marketing presentation of books, particularly elements typically 
presented with book covers and not the book interior.

We received several entries in almost all of the diff erent genre categories. First 
place will be announced for each of the genre categories during Refreshments - 
Intermission. A grand prize winner for overall best book cover will also be awarded 
and announced. Each of the entries will receive a judging sheet with their score and 
any comments from the judges. Winning entries will be posted on the Symposium 
website aft er the Symposium.  

Refreshments
Refreshments will be surved during intermission at 5:10 pm. Th e Viridian Event 
Center asks that you keep food on the western half of the building and out of the 
library. Th e refreshments were provided by Douglas Broadbrent and his crew from 
Davis Behavioral Health.

Volunteering
Hundreds of hours are put into planning an event like the Symposium. From 
presenters who prepare informative messages to persons who organize and run 
raffl  es, the Symposium would not be possible without the help of generous volunteers. 
If you get a chance, please personally thank our volunteers.

Also, if you want to volunteer for future symposia, visit the Volunteer page on our 
website at www.ubmcon.com. Th ere you can sign up for any number of tasks and 
duties associated with the Symposium. Come on over! We need your help!
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Presenter Bios (in alphabetical order)
Karl Beckstrand is the bestselling and award-winning author of 19 multicultural/
multilingual books and more than 50 ebook titles. Raised in San Jose, CA, he has a 
B.A. in journalism from BYU, an M.A. in international relations from APU, and a 
broadcast & fi lm certifi cate from Film A. Academy. Since 2004 he has run Premio 
Publishing. His survival western, To Swallow the Earth, won a 2016 International 
Book Award. Beckstrand’s nationally lauded YA stories, e-book mysteries, ESL/
ELL Spanish/bilingual books, nonfi ction, and wordless books feature ethnically 
diverse characters and usually end with a twist. His work has appeared in: Amazon, 

Barnes & Noble, Border’s Books, Costco, Deseret Book, iBooks, Th e Children’s Miracle Network, LDS 
Film Festival, the U.S. Congressional Record, Papercraft s Magazine, and various broadcasts. You can learn 
more about Karl at KarlBeckstrand.com.

Julie Coulter Bellon has written back cover copy for award-winning authors for 
the past fi ve years, including Amazon and USA Today Bestsellers. She earned an 
English degree from BYU, has been a professional editor for nearly twenty years, 
and is the author of more than a dozen romantic suspense novels. Her book All 
Fall Down won the RONE award for Best Suspense and she’s been a #1 bestseller 
on several Amazon category lists. Julie loves to travel and her favorite so far are 
Athens, Paris, Ottawa, and London. She loves to read, write, teach, watch Castle 
and Hawaii Five-O, and eat Canadian chocolate. Not necessarily in that order. Julie 

off ers writing and publishing tips as well as her take on life on her blog ldswritermom.blogspot.com You 
can also fi nd out about all her upcoming projects at her website juliecoulterbellon.com

Maxwell Alexander Drake is an award-winning Science Fiction/Fantasy author, 
Graphic Novelist, and Playwright. He was also the Lead Fiction Writer and game 
story consultant for Sony’s massive online game EverQuest Next. He is best known 
for his fantasy series, Th e Genesis of Oblivion Saga. Drake teaches creative writing 
at conventions all over the world, and is the author of the Drake’s Brutal Writing 
Advice series. For more, visit www.MaxwellAlexanderDrake.com, or his writing 
training website www.DrakeU.com. 

David Farland is a New York Times bestselling author with more than 50 books to 
his credit. He’s also the lead judge for the world’s largest writing competition and 
editor of the annual L. Ron Hubbard Presents Writers and Illustrators of the Future 
anthology, which has hit #1 in science fi ction for the past three years in a row. 
Dave has worked on such major properties as Star Wars and Th e Mummy, and in 
1999 he set the Guinness Record for the world’s largest book signing for the book 
A Very Strange Trip. Dave has worked as a video game designer and scripter and 
as a Hollywood greenlighting analyst. He is perhaps best known for fantasy series 

Th e Runelords, but has also helped promote and train many other bestselling writers. While working with 
Scholastic years ago, he was asked to help discover a new book to push big and chose the novel Harry 
Potter. Shortly aft erward he helped discover Brandon Sanderson, Stephenie Meyer, Brandon Mull, and 
several others. Nearly 100 of his past students have gone on to become New York Times bestsellers. In his 
spare time, he likes to gasp for breath and vegetate.

Brian Halley is an award-winning book cover designer. He is the owner of 
bookcreatives.com, a company dedicated to beautiful cover design and author 
branding. With 20 years of design experience, and working in the publishing 
industry with books across the United States, Brian brings extraordinary value to 
authors by helping them understand that a cover and brand is much more than 
something you have to do, it’s something you need to have right. He continually 
trains on how creating a visual brand can drive eff ective and targeted marketing 
plans and guide important business decisions throughout a book’s life.
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USA Today bestselling author Elana Johnson writes in a variety of genres. She is 
well-known for her YA dystopian romance series Possession, Surrender, Abandon, 
and Regret, published by Simon Pulse. Her YA science fi ction duology, Th e Rift  
Walkers, earned her the title of USA Today bestselling author. Her popular non-
fi ction ebook, From the Query to the Call, is available on Amazon. Elana also writes 
adult and YA contemporary romance and, under the pen name, Liz Isaacson, she 
writes inspirational western romances. In addition to her story writing, Elana runs 
a personal blog on publishing and is a founding author of the QueryTracker blog, a 

regular contributor to Th e League of Extraordinary Writers, and a co-organizer of WriteOnCon. 

Abel is the author of seven books: fi ve works of non-fi ction and two works of 
fi ction. His relationship guides have been steady sellers on Amazon for the last 
six years. For nearly two decades Abel has worked in marketing departments for 
fi nance and technology companies up and down the Wasatch Front of Utah. He 
currently runs the email marketing team at a large fi nancial organization. You can 
fi nd out more about Abel’s writings on his website abelkeogh.com.

Heather B. Moore is a four-time USA Today bestseller and award-winning author 
of more than a dozen historical novels which are set in Ancient Arabia and 
Mesoamerica. Heather writes historicals and thrillers under H.B. Moore. She also 
writes women’s fi ction, romance, and inspirational non-fi ction under Heather B. 
Moore, including Th e Newport Ladies Book Club, and the Amazon bestselling 
Timeless Romance Anthologies. Heather’s USA Today bestselling titles include 
Heart of the Ocean, Mail Order Bride, Mistress Grim, and Poetic Justice. Heather 
also writes Young Adult speculative under pen name Jane Redd, which includes 

the Solstice series. Foreign publications include Das Grab der Konigin (Germany), Drommen om lykke 
(Norway), and Sommer og kjaerlighet (Norway). Heather also runs Mirror Press, an indie publishing 
company, and the freelance editing company, Precision Editing Group.

USA Today bestselling author Andrea Pearson has published over two million 
words under three pen names, including 30+ novels, several non-fi ction books, 
multiple novellas and short stories, and over a hundred articles for professional 
blogs and websites. She writes fantasy, romance, and non-fi ction and is best known 
for her Kilenya Chronicles and Mosaic Chronicles. She was executive director 
for Indie Author Hub for a year and a half, and she is frequently invited to teach 
about successful indie publishing in podcast interviews and at conferences and 
conventions.

As the Director of Marketing for Gibbs Smith Publisher, Lareen Strong oversees 
domestic and global marketing channels for Gibbs Smith Publisher, BabyLit Books, 
and LoveLit Gift s. With over 20 years of digital and print marketing experience, 
she’s worked in a variety of industries, including publishing, consumer goods, and 
healthcare. A popular consultant and speaker, Lareen has presented her marketing 
expertise to many and diverse audiences. Her marketing consulting work has 
benefi ted authors from McGraw-Hill and Harmony Books, real estate developers, 
healthcare service fi rms, and social media organizations.

Nikki Trionfo is the director of public relations for Storymakers Conference and a 
mother of fi ve (she’s busy). Her teen murder mystery SHATTER won grand prize 
in LDStorymakers’ First Chapter Contest and fi rst place in LUW’s YA manuscript 
category. Nikki also writes contemporary romance with other authors in the Under 
a New York Skyline collection. She hosts free writing webinars on YouTube at 
#50FirstChapters with fellow author Heather Clark. She’s also been published in 
the Utah Horror Writers short story anthology and once got honorable mention in 
Writers of the Future. She has the incorrectly dated certifi cate to prove it.
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Presentation Descriptions
Writing & Publishing to Young Readers – Karl Beckstrand (50-minute session)
Award-winning author and college media instructor, Karl Beckstrand, shares steps to captivating 
children’s book readers. Children will always want stories, but they now have many delivery choices (and 
children’s books are, perhaps, the most competitive genre). How do you write a children’s book/ebook and 
get it to your target audience? How do you inspire curiosity? Bestselling bilingual author Karl Beckstrand 
presents how to develop and hone your story, how to make it stand out, and how to get it to the consumer. 
He off ers tips on what to avoid and shares how to fi nd an agent, illustrator (if self-publishing), and editor. 
Participants will learn where to fi nd collaborators and publishers, where to convert a book into an ebook, 
and tips on getting reviews and awards. Come listen to Beckstrand discuss marketing—including to 
schools, libraries, and non-bookstore venues. 

Five Secrets to Great Back Cover Copy: Turning Readers From Browsers To Buyers – Julie 
Coulter Bellon (50-minute session)
Besides a professional looking cover, the back cover copy is an author’s biggest marketing tool. You want 
to—NEED to!—capture your audience with a professional and compelling blurb. So many authors dread 
this part of the process, but this class will show you a step-by-step process to make your back cover copy 
shine and turn your potential readers from browsers to buyers! Come listen to professional editor, back 
cover copy writer, and romantic suspense novelist, Julie Coulter Bellon, reveal all the secrets to writing 
great back cover copy. 

Th e Publishing Industry: Industry to Reader – Maxwell Alexander Drake (Two 50-minute 
sessions)
Th e worst thing about how diffi  cult it is to get a book published is that, once you have a published book, 
you realize that was the easy part. Th e hard part is getting your book into the hands of readers. Fans, 
Book Signings, Fan Conventions, Libraries, Conferences, Reviewers, Critiques, Blogs, Social Marketing, 
Retail Stores, Interviews… are any of them worth the time, money, or eff ort? Join award-winning author 
Maxwell Alexander Drake as he takes you on the journey into the true job of an author – marketing and 
selling books. 

Million Dollar Book Signings – David Farland (50-minute session)
New York Times bestselling author, David Farland, will show you how to throw a proper book signing 
by building a list of followers online, promoting it properly, choosing the right venue, building a public 
image, planning, and so on. Particularly for middle-grade and picture-book authors, this can help launch 
a major writing career. David once held the Guinness Record for the world’s largest book signing.

 Seven Secrets to an Award-Winning Book Cover: Th e Science Behind a Good Book Cover 
– Brian Halley (50-minute session)
Authors spend a lifetime researching, writing, and improving their craft  to be good enough to spell out an 
idea, story, training, or experience. However, they overlook one huge aspect of the book, the cover design. 
Learn the Seven Secrets to an Award-Winning book cover design so you can make the right decisions 
when you hire a designer to do your own award-winning book cover. Join professional graphic artist and 
book cover designer, Brian Halley, as he teaches how to make your book cover shine. 

 Using Your Mailing List to Increase Your Sales, Fanbase, and Reviews – Elana Johnson 
(50-minute session)
In today’s book selling market, fi nding and accessing fans is ABSOLUTELY critical. Hands-down one of 
the best ways to do this is through your mailing list. Come learn how to build your newsletter list and then 
use that warm audience to turn readers into super fans and your best reviewers. See how your mailing 
list, along with other marketing tools, can help you increase your sales no matter where you are in your 
writing career. 
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How to Successfully Market Non-fi ction: Five Th ings that All Non-Fiction Writers Need to 
Know – Abel Keogh (50-minute session)
Believe it or not, marketing non-fi ction books is easier and more straightforward than marketing fi ction. 
With more tools at your disposal, you can quickly identify your target audience and fi gure out the most 
eff ective way to reach them. In this class, fi ction and non-fi ction author, Abel Keogh, will teach you fi ve 
tips and tricks that can help you build your audience and keep your non-fi ction books selling for years 
to come. 

Build Your Amazon Author Brand – Heather B. Moore (50-minute session)
Build your Amazon author brand by utilizing Author Central, increasing your number of Amazon 
reviews, categorizing your book properly, putting in the right key words into your book description, 
brand blasting, increasing your followers, creating a reader magnet and call to action, and deciding if 
Kindle Unlimited is right for you. USA Today bestselling author, book entrepreneur, and master marketer, 
Heather B. Moore teaches how building your Amazon brand will help get your stories into the hands of 
more readers. 

How to Sell Books on Auto Pilot (AKA: Newsletter Automation) – Andrea Pearson 
(50-minute session)
Are you an author or writer who wants to learn more about newsletter automation sequences and set-
it-and-forget-it tactics? Come learn from the pro herself! Successful indie author Andrea Pearson will 
teach a drip campaign that will sell your books for years. Your key to converting readers into fans is here! 

Th e ROI of Book Marketing – Lareen Strong (50-minute session)
You’ve spent countless hours writing, editing, and publishing your book. Learn through this interactive 
workshop how to calculate your Return On Investment and NOT spend more money marketing your 
book than you can aff ord. Explore how to get your money’s worth with 20-plus-year digital and print 
marketing veteran and current Director of Marketing for Gibbs Smith Publisher, Lareen Strong. 

Market Using Your Fans’ Creativity – Nikki Trionfo (50-minute session)
Reading a blockbuster book takes, what, 5 hours? Add in the time consuming the series and movies and 
you’re up to 150 hours. So that’s how long you’ve spent with Harry Potter, right? Wrong. Your nephew 
plays Potter piano music. Your daughter practices spells. Good marketing gives readers a heads up that a 
book is available, but great marketing allows readers to expand the essence of the story, use it, and make it 
their own. Even with a small budget, you can market with an eye toward User-Generated Content (UGC), 
which encourages your fans to build within the worlds you create. Let your fans make your worlds bigger, 
more fun, and ultimately more valuable to your bottom line. Director of Public Relations for the annual 
Storymakers Conference, Nikki Trionfo, teaches a unique approach to fan-based book marketing. 
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Help us make

even better!
We want your feedback!

Fill out the feedback form available at the Registration Desk 
and we’ll enter you in the amazing...

PRIZE RAFFLE!

Collect a MARK
from each of the Vendor Tables and we’ll enter you in another amazing...

PRIZE RAFFLE!

Raffle Codes

Feedback Raffl  e Code Vendor Area Raffl  e Code
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WORLD CLASS BOOK COVER DESIGN FOR AUTHORS

 JUDGE A 
BOOK
BY ITS COVER


